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To Registration Statement Approral Expires Ot 31. 1386
Under the Foreign Agents Registration Act of 1938, as amended

/

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant Wth Arerican Recis Sir‘dth‘ﬁ 2. Registration No.
200 £p5

New Yerk, N o AL C

3. Name of foreign principal

4. Principal address of foreign principal
Car bbean Tof sy Assec.iation 20 Eqst 4GV St

New Yk, MY 16017T

5. Indicate whether your foreign principal is one of the following type:

O Foreign government
O Foreign political party

Béoreign or 0 domestic organization: If either, check one of the following:
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6. If the foreign principal is a foreign government, state:
. ~ Tt
a) Branch or agency represented by the registrant. e f_ o/ /7 / red { ¢

b) Name and title of official with whom registrant deals.

7. If the foreign principal is a foreign political party, state:

a) Principal address

b) Name and title of official with whom the registrant deals. £u&‘% d% / leralt¢

¢) Principal aim

8. If the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal
\ﬂ\ﬂ- /n@mw W m[ ‘/‘m rL3aN ‘/O % (d*n'b/ae’dm .
sec affdctect
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b) Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal ...................c.n. Yes D/ Neo O
Directed by a foreign government, foreign political party, or other foreign principal. ..................... Yes Q/’No O
Controlled by a foreign government, foreign political party, or other foreign principal ................... Yes -Q/No a
Financed by a foreign government, foreign political party, or other foreign principat..................... Yes 121/ No O
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes D/No 0

Subsidized in part by a foreign government, foreign political party, or other foreign principal

............ Yes{_D/No 0

9. Explain fully all items answered “Yes” in Item 8(b). (If additional space is needed, a full insert page may be used.)

SeC A [T (‘/(LQ-(’/

10. Ifthe foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other

foreign principal, state who owns and controls it.
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Date of Exhibit A Name and Title
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RELEASE FOR, CARIBREAN
TORISM . ASSN .
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NORTH AMERICAN PRECIS SYNDICATE, INC.
201 East 42nd Street ® New York, N.Y. 10017 ¢ UN 7-2000

CARIBBEAN ON SALE

FROM MID-APRIL. THROUGH MID-DECEMBER THE
“SEASON OF SWEET SAVINGS” BECKONS TRAVELLERS
TO THE CARIBBEAN.
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IN SPRING, PRICES FALL THRQUGHSUT THE !
TWENTY-FOUR COUNTRIES OE ZHE CARIBBEANZ
TOURISM ASSOCIATION. SAVIREESOEBEEWEENTHIRTY
AND FIFTY-NINE PERCENT ONHOTEL %&TES%% THE
RULE. o P
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THOSE SUGARCANE LANDS ®FFER GRIER
SWEETENERS. THESE “EXTRAS” RANGE FROM
COMPLIMENTARY HOTEL NIGHTS AND MEALS TO
BOTTLES OF LOCAL RUM, HANDICRAFTS, BOAT TRIPS,
CAR RENTALS AND ENTERTAINMENT.

ALMD

IN ADDITION IT IS A TIME TO BEAT THE CROWDS AND
JOIN THE FUN AND FESTIVITIES. THE INTERNATIONAL
MARATHON IN CURACAO, THE PABLO CASALS MusIC
FESTIVAL IN PUERTO RICO, THE GREEN TURTLE CAY?
FISHING TOURNAMENT IN THE BAHAMAS, BASTILLE °
DAY IN THE FRENCH WEST INDIES AND THE CROP OVER -
FOLKLORE CELEBRATION IN BARBADOS CAPTURE THE
ISLAND SPIRIT. : ‘

A FREE BROCHURE ON THE SAVINGS AND SPECIAL
EVENTS IS AVAILABLE. IT’S CALLED “SEASON OF /
SWEET SAVINGS” AND IT COMES FROM THE CARIBBEAN,
TOURISM ASSOCIATION. THE ADDRESS IS TWENTY -
EAST FORTY-SIXTH STREET, DEPT. C, NEW YORK,
NEwW YORK 1-0-0-1-7
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THE CARIBBEAN TOURISM ASSOCIATION

The Caribbean Tourism Association (CTA) came into being in 1951.

It was an off-spring of the Caribbean Commission, established by
President Roosevelt and Prime Minister Churchill toward the end of
the Second World War. The primary purpose of that Coflmission was
to plan for the economic well-being of the Caribbean region in post-
war years.

Planning tourism on a regional basis was a far-sighted concept in
1951, and the recongition by Caribbean Governments, more than 30
years ago, that tourism could play an important role in their over-
all developmental plans accepted from the outset another basic
factor. This was no job for Governments alone. This was one of
those instances in which neither the Governments nor the private
sector could succeed without the whole-hearted support and coopera-
tion of the other. CTA was, therefore, envisaged from the begin-
ning as a forum in which the public and the private sector would

work and plan together. The Allied members of CTA have played a
vital role in CTA from the beginning and continue to do so today.
Among them are such diverse interests as hotels and guesthouses,
airlines, cruise lines, tour operators, travel agents, shops, yacht
charters, news media representatives, taxi and ground operators,
restaurants and nightclubs and suppliers of many types of goods and
services. CTA counts among its members professionals in alL,;flelds,H
related to tourism; people who are sensitive to the Qeeq§ oﬁgthen13§
Caribbean people and who willingly give of their expeﬂlse andg exP =

perience to help overcome specific problems. Eﬂn:?a :ﬁgg
The Caribbean Tourism Association provides both a ford@ a:catdlgit

for all of these purposes. The Association was legalty; ggryteredz’>
in Curacao in 1951 and maintains its office in New Yorﬁﬂblnceiihat >
city is not only the hub of North American tourism but 180 the w3
geographic center of most of the Association's activitiles. 1

recent years, it has extended its activities to the European market.

The present staff of the Association comprises an Executive Director,

a General Manager, a Marketing and Public Relations Manager, and six
other staff members.

ceees/2

Anguilla, Aruba, Barbados, Belize, Bonaire, Cayman Islands, Costa Rica, Curacao, Dominica,
Dominican Republic, Grenada, Guadeloupe/St. Barts/St. Martin, Haiti, Jamaica, Martinique,
Montserrat, Puerto Rico, St. Kitts/Neuvis, St. Lucia, 8t. Vincent & the Grenadines,
Suriname, Turks & Caicos Islands, U.S. Virgin Islands, Venezuela




Ty

e

L

-2-

The present membership comprises 26 Caribbean Government members
and over 300 Allied members in the various categories previocusly
listed. Any company, corporation, association or other type of
group, and any individual having an interest in Caribbean tourism
is welcome to join.

The Association is governed by a Board of Directors which is elected
at the Annual General Meeting. The Board is composed of one
Director from each member Government and Directors representing the
airline members, the cruise line members, hoteliers (through the
Caribbean Hotel Association) and other Allied members.

CTA works in the closest cooperation with the Caribbean Tourism
Research and Development Centre and the Caribbean Hotel Association.
This objective is achieved in several ways. There is an exchange
of membership on each other's Board of Directors to provide a con-
tinuous liaison. The quarterly Board meetings of each organization
are held at the same time and place in order to maximize the inter-
change of ideas and information. The Annual General Meetings of
CTA, CHA and CTRC are held concurrently, whenever possible, and

this occasion has been developed into an Annual Caribbean Tourism

- Conference lasting several days and bringing together tourism lead-

ers from both the public and private sectors from the Caribbean,
North America and other parts cf the world.

CTA 'also works through regional Chapters, primarily comprising
travel agents, supported by representatives of National Tourism
Offices in the region, the airlines, tour operators, hotel repre-
sentatives and travel press. They provide a regional forum where
people interested in promoting travel to the Caribbean can meet from
time to time for the purposes of education, information and communi-
cation. Chapters are functioning well in New York, Miami, Chicago,
Los Angeles, Toronto, Detroit, Seattle, San Francisco and Houston.,
CTA also published a bi-monthly newsletter especially for travel
agents.

The Aims and Objectives of the Association naturally follow the
reason for its being:

1. To provide a forum for the exchange of information and ideas,
for the consideration of common problems and the formulation
of plans to promote the interests of members.

2. To facilitate communication between the people engaged in
tourism in the member countries and those whose work is in
the various tourism markets.

3. To provide information to the trade and consumer news media
and to others who might make use of it by means of film,
transparencies, photographs, news releases, statistics and
other materials.
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4. To supplement the work of the North American offices of
member Government Tourist Boards in responding to inquiries
for brochures, rates and other information and to do as
complete a job as possible in this regard on behalf of mem~
ber governments, particularly government members which do
not maintain offices in North America.

5. To provide information regarding tourism developments in the
various markets to the members in the Caribbean and when
appropriate, to the general public in the member countries.

6. To provide a source through which governments and other mem-
bers may seek technical and specialist advice.

7. To represent Caribbean tourism at Travel Shows both for the
trade and the consumer, and especially to represent those
member countries, which, for whatever reason, are not present
to represent themselves.

8. To create and foster travel industry forums for the purpose
of information, education and communication in various sub-
regions by means of Chapters.

9. To coordinate - as far as individual members wish it - the
expenditure of Caribbean tourism resources, both human and
financial, to the best advantage of the participants.

10. To represent Caribbean tourism interests vis-a-vis interna-
tional agencies, regulatory bodies and other regiocnal and
international organizations.

11. To bring the attractions of the Caribbean to the attention
of potential travelers by films, through the news media or
such other opportunities as they present themselves from
time to time.

Member countries of the Caribbean Tourism Association are:

Anguilla Haitil

Aruba Jamaica

Barbados Martinique

Belize Montserrat

Bonaire Puerto Rico

British Virgin Islands S8t. Kitts/Nevis

Cayman Islands St. Lucia

Costa Rica St. Vincent & the Grenadines
Curacao Suriname

Dominica ' Trinidad & Tobago
Dominican Republic Turks & Caicos Islands
Grenada US Virgin Islands
Guadeloupe/St. Martin/St. Barts Venezuela
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INSTRUCTIONS: A registrant must furnish as an Exhibit B copics of cach written agreement and the terms and conditions of each

oral agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full

statement of all the circumstances, by reason of which the registrantis acting as anagent of a foreign principal. This form shall be

filed in duplicate for cach foreign principal named in the fegistration statenientand must be signed by or on behatfof the registrant,
. : Name of -Regislrant' | : Name of I"Orcign I'iincipal

N Avefican Qe s {i)l( YJJ calke Cary bl.)(‘ @y 7

Check Appropriate Boxes:

1. [1 The agreement between the registrant and the above-named foreign principal is a formal written contract. 1f this box is
checked, atlach two copies of the contract to this ¢xhibit. _ :

2. [1 There is no formal written contract between the registrant and foreign principal. The agreement with the above-named
foreign principal has resulted from an exchange of correspondence. If this box is checked, attach two copies of all pertinent
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence.

3. W The agreement or understanding between the registrant and foreign principalisthe resultofneither a formal written contract
nor an exchange of cotrespondence belween the paries. Ifthis box is checked, pive a complete description below of the terms
and conditions of the oral agreement or understanding, its duration, the fees and the expenses, if any, to be received.
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4. Describe fully the nature and method of performance of the above indicated agreement or understanding,
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5. Describe fully the activitics the registrant engages in or proposes to engage in on behall of the above foreign principal

.

e :A-\q{l‘pd: "f E’.xplmﬁ“‘") c:(‘ N\P.S‘ 5(’Nt((*$,~4§£s|cd¢4¢(},5"’

6. Wili thyﬂ(mhes on behalf of the above foreign principal include political activities as dcﬁncd in Section 1(0) of the Act?
Yes ) No [ :

IT yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced
together with the means to be employed to achieve this purpose.

Dsirbsiion of eleaces . o Y 5*(?) 'j"‘—‘) o Nhe US

DateofExhibitB [ NameandTitle Signature
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indocirinate, converl, induce, persuade, or In any other way influence any egency of official oF the Governninl of the United States or vy section of the public within the United Stales with reference 1o
!orm utating, ldoptms of changing the doneslic o7 foreign policles ofihe Unucd States or with reference to the politicst or pubhic interesls, policics, or re!ahc-n: ofa governnienl ofaforeign country ora foreign
political pmy




EAPS fee schedule effective beginning 10/1/84:

NEWSPAPERS

Distribution to 1,000 dailies and 2,800 week-
lies. You produce 100 to 400 clips per refease.

One-column release
Two-column release
_ Three-column release

$1,750

2,350

2,950

Discounts

Four releases Deduct $100 each

Six releases  Deduct $125 each

12 releases Deduct $150 each
Discounts apply when releases are prepared at
the same time for use in a salvo or series.

For releases more than seven inches deep, add
$50 per extra column inch.

TELEVISION

Distribution, to 325 stations, of scripts and
chroma key slides—the kind that mazke pictures
appear on a screen behind the announcer—in-
cluding reproduction of 1,300 TV quality slides
per release. Also included: usage cards from sta-
tions, plus computer printouts with audience
data. Results: 40+ known placements per release.

12 a year §2,250
6 a year 2,300 7 =%
4 a year 2,350 o e = @ m
1avyear 2,450 T T el
ESoZ LNz
RAD'O ol c:r‘{_’ = T
SORTTR . TR o S
Distribution of scripts 1o 5,000 radio stations, SR ke MO o =
Plus usage cards from stations, plus computer “ore o= L =
printouts with audience data. You create 200+ 5-: ‘4 -3 A
placements per release. = by
12 2 year $1,250
6 a year 1,300
4 ayear 1,350
1avyear 1,450

GUARANTEE

We guarantee your 100% satisfaction with
results — quality, quantity, speed and intel-

ligence of service — or another release {ree. If you

are only 99% satisfied, we want you to have
another story at no cost.

North American serves more than 600 accounts
because our distribution service enzbles people
like you 10 produce additional results in upscale
America — results predictable and excellent —
at low cost using material you already have.

b e -



Explanation of HAPS' service and gsctivities:

Order us to set your re-
lease in type, pick one of
your photos or supply a
drawing, then send your re-
lease to 3,800 newspapers—
1,000 dailies and 2,800
weeklies.

We will send you your
clippings plus a usage map
and a computer printout
like the one on the facing
page.

You will produce 160 to
400 clippings for each re-
lease you order distributed.

For maximum results, let
us suggest a format and
logo that will pull espe-
cizlly well. No cost, no
obligation.




